Market Research Survey Template
A comprehensive survey template for gathering market research and customer insights.

Survey Overview
Survey Title: [Enter survey title]
Survey Purpose: [Enter survey purpose]
Target Audience: [Enter target audience]
Sample Size Goal: [Enter sample size goal]
Field Dates: [Enter field dates]
Incentive (if any): [Enter incentive (if any)]

Survey Objectives
What do you want to learn from this survey?

1. [Objective 1 - specific information needed]
2. [Objective 2]
3. [Objective 3]
4. [Objective 4]

Survey Introduction
[Welcome message that explains:]
• Why you're conducting the survey
• How long it will take
• How the data will be used
• Privacy and confidentiality assurance
• Any incentive for completing

Screening Questions
Screen respondents to ensure they qualify for your survey:

Q1: Screening Question: [Enter q1: screening question]
[e.g., Do you currently use or have you used X in the past 6 months?]
Options: [Yes/No - If No, terminate survey]

Q2: Screening Question: [Enter q2: screening question]
[e.g., What is your role/title?]
Options: [List options - disqualify if not in target]

Section 1: Demographics
Collect demographic information for segmentation:

Q3: Age Range: [Enter q3: age range]
[Under 18, 18-24, 25-34, 35-44, 45-54, 55-64, 65+]

Q4: Gender: [Enter q4: gender]
[Male, Female, Non-binary, Prefer not to say, Other]

Q5: Location: [Enter q5: location]
[Country/Region options or text input]

Q6: Industry/Sector: [Enter q6: industry/sector]
[Relevant industry options]

Q7: Company Size: [Enter q7: company size]
[1-10, 11-50, 51-200, 201-500, 501-1000, 1000+]

Q8: Job Title/Role: [Enter q8: job title/role]
[Relevant role options]

Q9: Income/Revenue (Optional): [Enter q9: income/revenue (optional)]
[Ranges as appropriate]

Section 2: Usage & Behavior

Q10: Current Behavior: [Enter q10: current behavior]
[How often do you...?]

Q11: Methods/Tools: [Enter q11: methods/tools]
[What tools/methods do you currently use?]

Q12: Process: [Enter q12: process]
[Describe your typical process for...]

Q13: Satisfaction: [Enter q13: satisfaction]
[How satisfied are you with current solutions? Scale 1-10]

Section 3: Pain Points & Challenges

Q14: Challenges: [Enter q14: challenges]
[What are the biggest challenges you face? Select up to 3]
Options: [List pain points]

Q15: Frustrations: [Enter q15: frustrations]
[What frustrates you most about...]

Q16: Unmet Needs: [Enter q16: unmet needs]
[What would help you that you don't currently have?]

Section 4: Solutions & Preferences

Q17: Feature Importance: [Enter q17: feature importance]
[Rank these features from most to least important]

Q18: Price Sensitivity: [Enter q18: price sensitivity]
[What would you be willing to pay for...]

Q19: Preferred Format: [Enter q19: preferred format]
[How do you prefer to... - format, channel, timing]

Q20: Decision Factors: [Enter q20: decision factors]
[What factors most influence your decision to...]
Options: [Price, Quality, Brand, Reviews, Features, Support, etc.]

Section 5: Competitive Analysis

Q21: Awareness: [Enter q21: awareness]
[Which of the following brands/products are you aware of?]

Q22: Usage: [Enter q22: usage]
[Which of the following have you used?]

Q23: Satisfaction by Brand: [Enter q23: satisfaction by brand]
[Rate each brand on satisfaction scale 1-10]

Q24: Switching: [Enter q24: switching]
[How likely would you be to switch to...]

Section 6: Open-Ended Feedback

Q25: Open Response: [Enter q25: open response]
[Is there anything else you'd like to share about...]

Q26: Suggestions: [Enter q26: suggestions]
[What could we do better?]

Q27: Wish List: [Enter q27: wish list]
[If you could change one thing about..., what would it be?]

Section 7: NPS & Loyalty

Q28: NPS Question: [Enter q28: nps question]
[On a scale of 0-10, how likely are you to recommend... to a friend or colleague?]
[0 = Not at all likely, 10 = Extremely likely]

Q29: Reason for NPS Score: [Enter q29: reason for nps score]
[Please explain your rating above]

Q30: Churn Risk: [Enter q30: churn risk]
[How likely are you to stop using... in the next 6 months?]

Survey Conclusion
[Thank you message]
[Reiterate how data will be used]
[Provide next steps or contact info]
[Include incentive claim instructions if applicable]

Survey Logic & Branching
Skip Logic: [Enter skip logic]
[Note any skip logic - e.g., If Q3 = No, skip to Q10]

Quotas: [Enter quotas]
[Any quotas - e.g., Limit to 50% from each region]

Distribution Plan
☐ Email list
☐ Social media
☐ Website/In-app
☐ Third-party panel
☐ Customer intercept

Incentive Strategy
Incentive Type: [Enter incentive type]
Incentive Value: [Enter incentive value]
Delivery Method: [Enter delivery method]

Data Analysis Plan
Key Segments to Analyze: [Enter key segments to analyze]
Cross-Tabulations: [Enter cross-tabulations]
Statistical Tests: [Enter statistical tests]

Success Metrics
	Metric
	Target
	Actual

	Responses
	#
	#

	Completion Rate
	[%]
	[%]

	Time to Complete
	[min]
	[min]

	Qualified Responses
	#
	#

	Cost per Response
	$
	$


